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Chapter 2
BACKGROUND

In 2004, the SCTA adopted the 2004 On June 11, 2005, the SCTA Board of Directors passed the rst Strategic Plan,
Comprehensive Transportation Plan, which known as the 2005 Measure M Strategic Plan. The 2005 Plan achieved the
served as the guiding policy document and following:

long term plan for transportation in Sonoma

County. The 2004 CTP also served as the De ned the management of the programmatic components;

backbone of the Measure M expenditure

plan De ned the role of the Measure M project sponsor;

Measure M was the fourth attempt to pass a Created basic nancial policies;

local sales_ tax for transportation PUrpOSes.  Created initial revenue forecasts;

The nancial need for transportation was

continuing to increase and the commitments Provided a funding schedule for speci ¢ projects through FY 10/11;
from the State and federal levels were

waning. With that history, the SCTA Board Implemented initial Measure M policies, such as audit and reporting
of Directors decided to take a different requirements;

approach in 2004. The SCTA created a
bare-boned expenditure plan that could

be accomplished with a ¥ cent sales tax the 2005 Plan acknowledged that the programming element was a snapshot
increase yet met some of the needs of all f the anticipated cash ow of Measure M revenues, as well as a commitment
transportation modes. This expenditure of funds to speci ¢ projects in the rst ve years of the program. In order to

plan put forward detail on each project it effectively re ect upon actual revenues and project progression, it set a timetable
proposed to fund and received minimal g4, updates of every two years.

opposition.

Provided resources and information for project sponsors.

In 2007 the Strategic Plan was updated. The update programmed two
On November 2, 2004, the voters of sqgitional years of revenues to the seven program categories, as well as further
Sonoma County passed Measure M, a ¥ ge ned nancial and project delivery policies and provided project speci ¢
cent sales tax to address transportation getails on projects programmed to receive funding from the Measure M. The

needs throughout the County. The Trafc 5009 Strategic Plan is the second update of the Plan.
Relief Act for Sonoma County — Measure M

Expenditure Plan (Appendix 2) de nes the
overall program. The plan is very speci ¢ on
how revenue will be expended. In general,
the plan provides funding for seven (7)
program categories as follows:

20% is for the program of local street
rehabilitation (LSR);

20% is for the program of local street
projects (LSP) throughout the County;

40% is for the program of Highway 101
widening projects throughout the County;
10% is for the program of improving local
bus transit (LBT) service;

5% is for the SMART program/project to
develop passenger rail service; 4% is for
the program of bicycle and pedestrian
projects;

1% is for administration of the overall
Measure M program;
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